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Abstract

The present study attempts to e. the socio-ec ic impact of the Fisherwomen SHGs on the beneficiaries. It examines
how far the programme has helped in raising the incomes and levels of living of the rural poor women and in enabling them
to cross the poverty line. The present study is from the standpoint of the Fisherwomen SHGs and their members. The
National Bank for Agriculture and Rural Development (NABARD) had launched a number of programmes to improve the
socio-economic status of women in all sectors with a focus on providing credit support through SHGs. The study is important
Jor the field of rural development. The study would provide a framework for drawing suitable prog s for the upliftment
of traditional fisherfolk with particular focus on fisherwomen.

The potential of the fisheries sector has not yet been wtilized to the optimum level. The study has shown that women are the
appropriate tool for implementing community and self development programmes. Formation of fisherwomen SHGs among
the fisherfolk is seen to yield encouraging result. Steps should therefore be taken to adopt a proper financial plan that would
hold the key for empowerment of women in coastal communities.

Key Words: Concept, Economic Activities of the Fisherwomen, Financial Status of Fisherwomen after Joining SHGs and
Reasons for the Success of Fisherwomen SHGs.

Introduction

Fisheries are an imp sector in India. It provides employment 1o millions of people and contributes 1o food security of
the comtry th a coastline of over 8,000 km, an Exclusive Economic Zone (EEZ) of over 2 million sq km, and with
ex es, fisheries play a vital role. Presently, fisheries and aquaculture contribute 1.07 per cent to the
national GDP and 5.30 per cent to agriculture and allied activities. According to the CMFRI Census 2010, there are 3,288
marine fisherfolk population was about 4 million comprising in 9 maritime states and 2 union territories. The total marine
fisherfolk population was about 4 millicn comprising in 864,550 familits. Nearly 61% of the fishermen families were under
BPL category. The average family size wasd 63 and the overall sex ratio was 928 female per 1000 males. Almost S8% of the
fisherfolk were educated with different Jevels of education. About 38% marine fishfolk were engaged in active fishing with
85% of them having full time engagement. About 63.6% of the fisherfolk were engaged in fishing and allies activities. Nearly
57% of the fisherfolk engaged in fish seed collection were females and 43% were males.

Women, who constitute approximately half of the India’s population, play a vital role in the operation of the fisheries and
their continuing growth as a component of the agriculture sector of the y. The ib of the fisherwomen
penetrate every aspect of postharvest handling, preservation, processing and marketing of seafood products and provide an
integral link between producers and consumers. Fisherwomen play a significant role in the pre and post — harvest operations
in capture fisheries while their presence is conspicuous in all the stages of culture fisheries. Their role in household
management is far higher than the women of other sectors. Majority of the labour force in the pre-processing and processing
plants of shrimp are women. They occupy a very good proportion of the workforce in export oriented processing of
cuttlefish, lobsters and finfish varieties.

In Tamilnad Ives in d collection in addition to the traditional jobs of fish curing. marketing,
net making and prawn seed collection. Salt - pans are another major sector, which employs a lot of women in Tamilnadu,
where the ration of women to men is 4:1.

The involvement of women in these activities g suppl I i to support their families. Even though
mnerﬁaemasmemg;mnaalwaysmm Mumfamemmoﬁmmﬂm with men being
paid at lm 30 % more !hanlhalrecewed by women. Microcredit for self belp groups is fast emerging as a promising tool of

g income g P for reaching the ‘wnreached’ for credit delivery in rural areas, particularly the
\mrn:n who are often considered to have very low net worth for availing any credit facilities from the formal financial
institutions, the banks. Microcredit is also considered as the vehicle for achieving empowerment of the women.

Concept of Self Help Groups
SHGs are a “small, e ically b ffi

y groups of rural / urban poor, voluntarily formed to save and

conmbnlelocommmlmdl.obekﬂlommembtrsnpermdeanmanifot\\mhnglogﬂlkrfmmalandecmamc
e —
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Abstract
FINANCE The poverty eradication has been the primary concern of the State
MICRO AND and its planners since long time. These poverty alleviation efforts
POVERTY through State driven credit supply schemes produced only sub optimal
results. In order to get effective use of these programmes, sufficient
ERADICATIONIN arrangements shall be made for provision and delivery of credit to the
rural poor. The failure of the formal credit institutions in meeting the
INDIA credit requirements of rural poor has been the major reason for
innovations in micro finance. The most complex problem in rural
credit delivery system is serving small loans and making available the
Dr. M. Sulthana Barvin, credit to the unreached and uncared so far, that too, an adequate

amount at the right time with minimum documentation requirements.
In this direction, a non - formal agency for credit supply to the poor, in
the name of Self - Help Group (SHG) could emerge as a promising
partner to the formal credit system. Thus, the SHGs formed as
instruments for the socio ~ economic development of the rural people.
It shows that access and efficient provision of microcredit can enable

M.A,, M.Phil,, .BA_, Ph.D.,
Assistant Professor of Economics,
Sadakathullah Appa College

(Autonomous), Tirunelveli

the poor to smooth their consumption, better manage their risks better,
gradually build their assets, develop their micro enterprises, enhance
their income earning capacily and enjoy an improved quality of life.
Microfinance services can also contribute to the improvement of
resource allocation, promotion of markets, and adoption of better
technology; thus, Microfinance helps to promote economic growth and
development.

Keywords: poverty, rural poor, Self -~ Help Group, Microfinance, micro
enterprises, NABARD

Introduction

Microfinance is the provision of financial services to low-income clients, including
consumers and the self-employed, who traditionally lack access to banking and related services.
More broadly, it is a movement whose object is “a world in which as many poor and near-poor
households as possible have permanent access to an appropriate range of high quality financial
services, including not just credit but also savings, insurance, and fund transfers.” Those who
promote microfinance generally believe that such access will help poor people out of poverty.
Microfinance is considered as a tool for socio-economic development and can be clearly
distinguished from charity. Families who are destitute or so poor they are unlikely to be able to
generate the cash flow required to repay a loan, should be recipients of charity. Others are best
served by financial institutions.

The microfinance industry in India emerged in the 1970's to provide poor with access to
credit. It has become responsible to fulfil the small financial needs of the core poor of the
society. This industry has broken the centuries old social customs of seclusion of people and
highly successful in bringing them to the near main stream. To support that microfinance can
be an important tool to fight poverty, the UN declared 2005 to be the international year of
Micro Credit. The Noble committee also viewed that microfinance can help the people to break
of poverty. Poverty alleviation is considered to be socially desirable goal in any developing
country. The inclusive micro finance policy wherein the core poor have can easy access where
the poor could access savings, credit, insurance and other services is making the core poor to
come art of strong clutches of poverty hold.
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) Abstract
Customer perception refers o the
selects, organizes and

vfabrand ora product Ifa customer is
service has met his expectations.

process by which a customer

satisfied that means that a product or
. - Customer satisfaction is doubtlessly ve
important, and it leads (o repeat purchases. This smdynl':i\?ses on wg'mer?;
perception towards boutique shops in Palayamkottaj area. A boutique is a
srnal! store th-'lt sell§ stylish clothing, jewellery and other luxury goods.
Boutiques remain a vital part of commercial world of fashion. This research
work gives a broad framework of women's perceplion towards houtique
shops in Palayamkottai area. The rescarcher covers five boutique shops in
Palayamkattai. The study is a descriptive survey study. Primary data is
collected  through

: through  sell-structured  questionnaire. Well-structured
guestionnaire is distributed to 100 respondents and collected back only 96

questionnaires and among thal 2 guestionnaires were inadeguate data.So the
sample size is restricted to 94. Secondary data is collectad from existing
reports, books, journals & magazines and websites. The sample size of the
study was 94 respondents and they were selected from Palayamkottai
according to the convenience. Statistical tools like percentage analysis,
weighted score, Garrett ranking methed and chi square were used.
Keywords: Boutique shop, perception, factors influencing, physical facilities
Introduction
Customer perccption refers to the process by which a customer selects,
organizes and interprets information to create a meaningful picture of a brand
or a product. Ifa customer is satisfied that means that a product or service has
mct his expectations. Customer satisfaction is doubtlessly very important, and
itleads to repeat purchases. A loyal customer however is more than a customer
who frequently purchases, and they truly prefer a product, brand or company
over competitive offerings. This study focuses on women’s perception towards
boutique shops in PalayamKkottai zrea. A boutique is a small store that sells
stylish clothing, jewelry and other luxury goods. Boutigues remain a vital part
of commercial world of fashion. This research work gives a broad framework
of women'’s perception towards boutique shops in Palayamkottai area. The
researcher covers five boutique shops in Palayamkottai namely Shivane's
boutique, Shree fashion houtiques, Prabhas boutiques, Ria’s boutique and
Zaral'’s boutique. This study has been conducted in Palayamkattai covering all
the arcas with a sample of 94 respondents.
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ABSTRACT

Out-of home (OOH) adventising or outdoor advertising is the advertising that reaches the
consumers whele they are at outside of their bomes. Qut-of-home modia advermising 1s paying
attention on marketing to consumers when they are “on the go” in public places. The purpose of
this study s 10 discuss the effects and scope of outdoor sdvertisements which, by utilizing
outdoor arcas and social spaces most commonly used by consumers, occupy an indispensable
place with therr size and visual mmpact and to measure the effectiveness of outdoor
advertisements in influercing the purchasing behavior of consumers. The primary data is
collected by developing a well structured questionnaire mainly taking to consaderation the
objectives of the study. The guestionnaire is circulated among 125 respondents and 116 were
collected back and 9 were found incomplete. So the sample size is restricted o 107, Simple
random sampling method was adopted. While analyzing the primary data, statistical tools such as
percentage analysis, Garrett ranking, weighted average method, chi square and t test technigues
are wsed n this study. It is concluded that Outdoor advertisements are the only advertisement
tools to which the consumers are exposed without paying any charge and which have a
sigmficant peryuade on purchasing behavior of the consumers and their visual effcctivencss

KEY WORDS: Out of home advertising, reasons, awareness, perception, impact on buying
behavior,
INTRODUCTION
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Abstract

Consumer awareness is important so that purchaser can take the accurate decision and make the
exact choice. FMCG sector is a very important contributor to India*s Gross Domestic Product. It
has been contributing to the d d of lower and middle income groups in India. Consumer
Awareness is an act of building positive thoughts that the buyer or consumer is conscious of the
information about products, goods, services, and consumers' rights.
Keywords: Consumer Awareness , P&G , FMCG
L1 INTRODUCTION

Consumcr Awarencss is an act of building positive thoughts that the buyer or consumer
is conscious of the information about products, goods, services, and ¢ wrs nights. C wer
awarencss is imponant 5o that purchaser can take the accurate decision and make the exact choice.

12 REVIEW OF LITERATURE

Surinder S. K. (2013) The author has studied the consumers” perception towards the fast
moving consumer goods in rural markets. The data are collected with the aid of well prepared
questionnaire from 1000 respondents among 40 villages in Haryana state. The results show that
the rural buyers perceived that TV commercials followed by print advertiscments and word of
mouth plays a significant role for taking the decision to purchase these FMCOCGs and rural buyers
perceived that social factors are no so strong that those may influence their decision 10 purchase
these FMCGs.

Srivastava and Kumar (2013) analysed that FMCG sector is 2 vital contributor 1o India‘s
Gross Domestic Product. It has been contributing to the demand of lower and middicincome
groups in India. Over 73% of FMOG products are sold 1o middle class houscholds 1in which over
52% is in rural India. Rural marketing has become the hottest marketing arena for most of the
FMCG companies. The rural India market is enormous and the opportunities are unlimited. This
rescarch paper provides detailed analysis about the contribution of FMCG industry in growth of
Indian rural market and amns 10 discuss aboul customer attitude towards better purchasing
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Abstract

Agriculture is one of the most important pillars of the Indian economy. The contribution of
agriculture and its allied sectors to India’s GDP stood at 13.9% during 2013-14. More than half of
the Indian population is dependent on agriculture for its subsistence. Since the beginning years of
economic development, it has been one of the main drivers of growth of the economy as it supplies
was a major source of raw materials to most of the manufacturers. This paper focuses on exploring
the socio-economic status of farmer in Tuticorin District, to draw findings, suggestion and
conclusion.

Keywords: Agriculture; Problems and Suggestions; Tuticorin District.
Cite This Article: Dr. M.Esakkiammal. (2018). “AGRICULTURE: PROBLEMS AND

SUGGESTIONS OF SATHANKULAM TALUK - TUTICORIN DISTRICT.”
International Journal of Research - Granthaalayah, 6(6), 75-80.

1. Introduction

Agriculture is the very backbone of the economic system and is her premier national industry.
About 70 percent of the population is dependent on it for their livelihood. If we add the number of
people indirectly depending on agriculture, the proportion will rise to more than three-fourths. It
supplies the people with food as well as raw materials for their industries. Agriculture are a study,
self-reliant class of people who are the backbone of the state. With their fixed outlook and attitude,
they exercise a great stabilizing influence in the social and political sphere.

But at the same ume, the predominance of agriculture in Indian economy 1s also a serious
drawback. With the increasing number of people engaged in agriculture, pressure of population on
cultivated land resources, recurring droughts, irregular monsoons and insect plagues, have kept
agricultural production low. This is onc of the fundamental causes of Indian poverty and her
economic instability.

Agricnltire is mainly operated by agrienltural lahourers So, the role of the agrienltural labourers
is pivotal in agricultural production. The agricultural labourers are not skilled as industrial workers,
yet they are the backbone of agricultural and Indian economy.'

Hutp//www granthaalayah.com Clnternational Journal of Research - GRANTHAALAYAH [75])
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ABSTRACT
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Women’s are occupying first position in education. And in employment also they are retaining
their first position. In gencral they are weak in physical. In present scenario, the women's are
mostly worked in schools but they are not satisfied with their job becuuse of some problems.

Keywords: Women, Problems, challenges.

1. INTRODUCTION

Women's are plays a vital role in unorganized sector especially in schools. In birth also the girls
are silent in nature compared with boys. But in education they are in first position. And in
employment also they are retaining their first position. In general they are weak in physical. But
in knowledge oricnted they are equal to men.

In schools most of the teachers are women's . Because they are tolerated and lovable persons.
And also caring in children’s. Women's plays an important role in schools ¢ven though they
facing lot of problems. In this presemt study we identify the problems. challenges, and
achievements.

STATEMENT OF THE PROBLEM

The role of women's in unarganized sector is most impaortant aspects in the socicty. In this stody,
bow the women's are survived in the schouls and what wre all the problems fuced by them and
identify their needs towards their job.

2. SCOPE OF THE STUDY

This study confined only women's in unorganized sectors in Tirunclveli schools. And it also
analyzes the problems and challenges in working women's in Tirunclveli schools.

3. OBJECTIVES OF THE STUDY
To identify the major problems faced by women's

>
¥ To analyze the challenges in working women's especially in schools.
# To gather the nceds of working women's in Tirunclveli schools
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