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Objectives 
 To gain the various research methods in commerce (social science) research 

 To acquire the depth knowledge in the research methods 

UNIT - I: Fundamentals of Research 
Introduction to Research: - Social Research – Nature, significance – 

Types of Research – Methods of Research.Research Design – Factors affecting 
research design – Selection and formulation of a research problem – need and 
importance of review of literature.  

UNIT - II: Data collection methods 
Data resources – Census Vs Sample – Primary Vs Secondary – Sampling 

techniques – Sample size determination – Selection of Appropriate methods for 
data collection – Questionnaire design – pilot study – pre-testing – Interviews – 
Scaling techniques – Collecting Government data – Sources. 

UNIT - III: Analysis of Data 
Processing and analysis – methods – Hypothesis – formulation – testing 

of hypothesis. Correlation – Regression Analysis – Chi-square – ANOVA – 
Rating Scales – t-test (one variable only) – Interpretation  

UNIT - IV: Preparation of Research Report 

Preparation of research report – types - layout – essentials of good report 
format – contents – Editing – Coding – tabulation – steps in drafting report – 

Annexure – Bibliography. 

UNIT - V: Methodology of Teaching 
Teaching – Objectives of Teaching – Phases of Teaching Methods: Lecture 

Methods, Discussion Method, Discovery Learning, Inquiry, Problem Solving 
Method, Project Method, Seminar – Integrating ICT in Teaching: Individualised 
Instruction, Ways for Effective presentation with PowerPoint – Documentation – 

Evaluation: Formative, Summative, Continuous and Comprehensive Evaluation 
– Later Adolescent Psychology: Meaning, Physical, Cognitive, Emotional Social 

Moral Development – Teaching Later Adolescents. 

(Note:100% Theory) 

Text Book: 
Research Methodology – Dr. N. Thanulingam and A. Arulanandam, Rainbow 
Publication, Coimbatore 
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